EDITORS  V.  PUBLISHERS

sees his role very differently. He tries to find someone with
something to say and then provides him with the technical
facilities for saying it: printing and binding and selling his
books, or arranging to broadcast his opinions*

What is wrong with mass communication today is that there
is far too much editing and far too little publishing. The
packaged newspaper and TV programme may be brilliant
examples of skilful editing but they deny to readers and
viewers that most vivid experience of all: a real confrontation
with the published ideas and opinions of people who have got
something to say.

The battle between the editors and the publishers will have
to be fought out all over again on BBC-2, in the offices of the
Sun and among those who will ultimately provide us with
worldwide TV coverage. Their job will certainly involve much
editing but their success should be judged by the extent to
which they can assume the much more vital role of publishers.
They should set themselves to meet three uigent needs.

First, we want much more hard news. Without it the whole
community will fall further and further behind events, Even
those who try to keep up systematically with what is happen-
ing often feel as if they are running up a down escalator. It is
a hopeless task. Especially we need more news about scientific
and technical developments. The major ones will revolutionise
our lives and it is as well that we should know about them. It
will help correct the neglect of science in our education and
bridge the gulf between ourselves and the scientists. It will also
subtly change our social values by reporting us to ourselves
more as producers than as consumers. The excitement of new
productive processes is far greater than the dreary cult of per-
sonality in the gossip columns which seek to project us all as
idle consumers of decaying pleasures,

Secondly, we want the BBC and the Sun and the inter-
national TV network to search out those people whose work
and study qualifies them to speak with authority. How much